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New Media in Response to HIV



SHARE PAIR

What’s one 
thing you want 
to learn today?to learn today?

http://www.flickr.com/photos/tejedoro_de_luz/3185115335/



LEARNING OBJECTIVE 1:

fi hDefine how Ryan 
Whit  P  White Programs 
can use new mediacan use new media.



LEARNING OBJECTIVE 2:

Describe the steps Describe the steps 
for developing a new for developing a new 
media strategy.gy



LEARNING OBJECTIVE 3:

Identify strategies Identify strategies 
to monitor and to monitor and 
evaluate new media 
activities.



AgendaAgenda
• New media in response to HIV

• What we know about new media & health 

• Examples from AIDS.gov

• Developing a new media strategy• Developing a new media strategy

• Monitoring and evaluation



What is new media?What is new media?





Some of the many (and ever-changing) tools…

RSS Podcasts Blogs Widgets Mobile

Twitter Facebook MySpace YouTubeTwitter Facebook MySpace YouTube



C t  C t  Connect. Create. 
Collaborate  EngageCollaborate. Engage.

ListenListen.



Stand up if…p

http://flickr com/photos/tompagenet/423921086http://flickr.com/photos/tompagenet/423921086



8 in 10
adults in the U.S. 
use the Internet. 

92%
of 18-29 year oldsof 18-29 year olds 

42%42%
Adults 65+ years

56%56%
Latinos

67%67%
African Americans

“Demographics of Internet Users.” Pew Internet & American Life Project,
April 2009. Available at: http://www.pewinternet.org/Static-Pages/Trend-

Data/Whos-Online.aspx. Accessed 8/21/09.



48%48% 
African Americans 

andand

47%47%
English-speaking

Hispanics

go online using 
a mobile device

28%28% 
White Americans do Horrigan, John. “Wireless Internet Use.” Pew Internet and American Life 

Project, 2009. Available at:  http://www.pewinternet.org/Reports/2009/12-
Wireless-Internet-Use.aspx. Accessed 8/21/09



1919
The average g
number of 
hours per 

dayday
mobile phones 

are within 
arm’s reacharm s reach.



6 % f i   60% of e-patients access user-
generated content related to health. 

53% of e-patients consult 
WikipediaWikipedia.

20% of e-patients p
post or share content.

h “ h i l if f l h f i ” d i ifFox, Susannah. “The Social Life of Health Information.” Pew Internet and American Life 
Project, 2009. Available at: http://www.pewinternet.org/Reports/2009/8-The-Social-Life-of-

Health-Information.aspx?r=1. Accessed 8/21/09



Patients Sharing & Learning



SHARE PAIR: 

Who are you trying to reach?• Who are you trying to reach?

• How are they using new media?

http://www.flickr.com/photos/garthimage/144502818/



Let’s look at an example of Let s look at an example of 
how these tools can be used in 
the response to HIV. . . 









200 of Alabama A& M Students in this Mosaic200 of Alabama A& M Students in this Mosaic.
We are all Facing AIDS Together.



New Media StrategyNew Media Strategy





Approach to New Media Strategy 

P lPeople

Obj tiObjectives

St t  Strategy 

T h lTechnology

* ©2007 Forrester Research, Inc. All rights reserved.



Wh    i  
PEOPLE:

Who are you trying 
 h?to reach?

(How is your audience using new media?)(How is your audience using new media?)





O C S

What do you 
OBJECTIVES:

What do you 
want to accomplish?want to accomplish?
(Decide on your objective before you decide on 

technology. Then figure out how to measure it.)





H  ill  
STRATEGY:

How will your 
bj i bobjectives be met?

(Consider your overall communications plan, 
organizational culture, and capacity.)





Wh t’   i t  
TECHNOLOGY:

What’s an appropriate 
t h l ?technology?

(A wiki? A blog? A widget? Once you’ve defined your (A wiki? A blog? A widget? Once you ve defined your 
audience, objectives, and strategy, you can decide.

And a built-in evaluation plan will help you tweak or 
alter your approach as you go.)





Let’s strategize!Let s strategize!



What did you learn 
from this exercise?

http://www.flickr.com/photos/silkegb/2902397461/



MONITORING & EVALUATION:

What would success 
look like?



Listen. Learn. Adapt.
 

Before After 
 What did you What actually happened?    y

plan to do? 
 What did you 

think would be 

y pp
 How could your results 

have been improved? 
What did your audience think would be 

the result? 
 

What did your audience 
think? 

 What will you do 
differently in the next 
iteration? 

Remixed from the WeAreMedia Project www.wearemedia.org and NTEN.
Project funded by the Surdna Foundation



A Facebook Conversation



Blog Comments



Facebook Insights



YouTube Insights





Lessons Learned
• Have a plan

Lessons Learned
• Have a plan
• Know what’s realistic

C din ti n is k• Coordination is key
• Experiment

   • Adapt as you go…



Stay connected to AIDS gov!Stay connected to AIDS.gov!
www.AIDS.govg
Blog.AIDS.gov

Twitter.com/aidsgov
Facebook.com/aidsgov
Myspace.com/aidsgov
Flickr.com/aidsgov
YouTube.com/aidsgov


