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President Obama Encourages Everyone to Learn Their
HIV Status On National HIV Testing Day This June 27

One in five Americans currently living with HIV doesn't know it. If our
President and First Lady can get tested -- you can too. Read more==
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New Media in Response to HIV




SHARE PAIR

What’s one
thing you want
to learn today?4

i "“r '

XAI DS " g()v http://www flickr.com/photos/tejedoro_de_luz/3185115335/



LEARNING OBJECTIVE 1:

Define how Ryan
White Programs
can use new media.
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LEARNING OBJECTIVE 2:

Describe the steps
for developing a new
media strategy.
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LEARNING OBJECTIVE 3:

Identify strategies
to monitor and
evaluate new media
activities.

XAIDS*gev



Agenda

« New media in response to HIV

« What we know about new media & health
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Some of the many (and ever-changing) tools...

Podcasts Blogs Widgets Mobile

O

Twitter Facebook MySpace YouTube
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Connect. Create.




http://flickr 80




8n10

adults in the U.S.
use the Internet.

92%

of 18-29 year olds

42%

Adults 65+ years

“Demographics of Internet Users.” Pew Internet & American Life Project,
April 2009. Available at: http://www.pewinternet.org/Static-Pages/Trend-
Data/Whos-Online.aspx. Accessed 8/21/09.




3%

African Americans

and

/%

English-speaking
Hispanics

. f -

American Life
ports/2009/12-
essed 8/21/09

L
Horrig ieless Internet Use.” Pew
Project, 2009 Available at: http://www.pewint
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The average
number of
hours per




60% of e-patients access user-
generated content related to health.

53% of e-patients consult
Wikipedia.

20% of e-patients
post or share content.

Fox, Susannah. “The Social Life of Health Information.” Pew Internet and American Life
Project, 2009. Available at: http://www.pewinternet.org/Reports/2009/8-The-Social-Life-of-

Health-Information.aspx?r=1. Accessed 8/21/09
AIDS.gov




Patients Sharing & Learning

patientslikeme- RS Tl 16in Now! (is free!)

Fabants Trastmants Lyt ama g ammh

Select a community

Home = HIV Community

ShareThiz

The PatientsLikeMe HIV Community

HIV, tha heman immunsdelrency virus that causes AIDS, & one of tha largest \'ﬂ'lﬂl 'I:-EI"I 1'|"l'.'ll.l I-HMT
pandemics in reeorded history, Aecording o the United Nations Pragram on
HivFa]DS and the wWorld Health Organization [WHO], thars is an estimated 33 Your Health Profile
rmalion peogle g with HIV. Imagine knowing whal treabmenis wark for pecple By

eraating and shanng your health
i Bee you — and hanng the abildy o sasmly conned wth theie peaps. Thal's

T prefile vl the commusnily, you can
4 - - what makes PatientslikeMe dfferent. By shanng your sy'mpboms, trestments and  fearn mane sbout how your condsmgn
4?. o rl v mnre, yau can gain insight intn what affents yaur coadiinn while helping nthers Wﬁ and M;E:um learm
i'.:. g o - bagnn frgm your axpirisnces, Together, we can acheave mora, Dagin making &
: - differarnce (oday! ey
Find Patients Who Wil You Find?

Just Like You © -
2,388 :onnl patieets @}3 ey
Join Now! (irs freai) 74 Profiles updesed this wesk .I . '_ﬁ:,'»"

52 New pabenis Uss monlh

<70 J0- 30- db- 50- &0 7O+ 278 Fermales  Patient Learning in Action
3 38 4% 39 69 Y% Malet e
age I'd s & quick balk at my profile will
Patienl Spotlight - pive you qﬂﬁ'rmﬂ’ru‘rl‘n- .:-nwnmp £
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SHARE PAIR:

e Who are you trying to reach?
« How are they using new media?

AIDS . gov . |
http://www.flickr.com/photos/garthimage/144502818/



Let’s look at an example of
how these tools can be used in
the response to HIV. ..
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Join AIDS.gov in

Facing AIDS

STEP

1
Take a Photo.

Download a Facing AlDS sign from
AIDS.gov and tell us why
you choose to Face AlDS.

Then take a photo of yourself
wearing a red ribbon and
holding your sign.

Upleoad it to our Flickr group:

wiww flickr.com/groupssffacingaids
or our Facebook fan page album:
www.facebook.com/AlDSgov

XAIDS*gev

WORLD AIDS DAY

December 1, 2009

STEP

2

Change Your
Social Network
Profile Status.

On December 1 change
your status to:

“[Your Mame] is Facing AIDS for
World AIDS Day. To find an HIV test
site, text your ZIP to “"ENOWIT™
(566948), or visit www. HIViest.org.
Join me and post this to your status
today.

STEP

3
Share It.

Ask your family, friends,
colleagues, and neighbars to join
the Facing AIDS campaign.

Yisit AlDS.gov to get a Facing AIDS
wieb badge that you can add to
your profile, blog or website.

IDS . zov
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Your link to LS. government Great first da"_lf of the #NCHCMMO9 conference, thE You can }Di[‘l
HIV/AIDS and new media us tomorrow at 10:15 am for Miguel's talk on developing new media
information strategies!

ID-g."ov

6:13 PM Ay

riweeileck

Thanks for the retweets & ideas for World AIDS Day 09. Hope you'll
keep them coming! Look forward to building momentum for
VWADOS together.

144 wyd 11th from TweetDeck

Heading to CDC's Health Comm & Marketing Conf #NCHCMMO9.
Hope to see you therel

T

4:38 PM Aug 10th from Twe

Starting to plan for World AIDS Day 09 (#WADO9). Thoughts?
Suggestions? Send them our way!

1038 o 10th from TwesiDeck

¢éSabia usted que el Pres. Obama hizo la prueba del VIH? iPuede
ser visto con subtitulos en espafiol! hitp://bit ly/QIGd2

12:24 PM Aug Tth from TweetDeck

Did you know Pres Obama's HIV testing video can be viewed with
Spanish captions? Just hover over the arrow by "CC"! hitp//bit ly
fQIGd2

12:21 PM Aug 7th from TweetDeck

Also on today's 1pm ET Health Reform Webcast is Dr. Wakefield,
Administrator of the Health Resources & Services Admin:
http://bit_y/8513z

11:52 AM Aug Tth from TweetDeck










New Media Strategy
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Approach to New Media Strategy

People
Objectives
Strategy
Technology

AIDS . gov
* ©2007 Forrester Research, Inc. All rights reserved.



PEOPLE:

Who are you trying



e

People: Whois AIDS.gov trying to reach?

muf w L ALILENE NN W OF EIXLEFL l.ll.ﬂ.l],.‘ul.llr "a_-'l..I.].l.l.‘.-I LWL LT R
At AIDS.gov, our audiences include (but are not AIDS.gov’s Audiences
limited to): Based on feedback from AIDS.gov audiences, we know
. Federal HIV programs and domestic and they have the following information needs (as well as
international colleagues,/employaes: some unmet needs) related to HIV: |
» health departments, national organizations, - HIVand AIDS "news” (for example, policy changes,
community-based organizations (CBOs), and AIDS MEW CAMPAIENS, etc.);

service organizations (ASOs); - up-to-date, timely, and accurate HIV information;
. people living with HIV/AIDS (PLWH), people at-risk +  strategies for reaching individuals at-risk for HIV

for HIV (in particular men who have sex with men, through new media;
injection drug users, and communities of color), and -  aceess to HIV/AIDS experts, particularly with a
caregivers of PLWH; and human interest angle; and

- new media leaders and the media (focusing on »  how to have a voice, take action, and personalize
health, government, and technology outlets). content.

Across these audiences, AIDS.gov is particularly
focused on reaching minority leadership, and programs
reaching minority communities.

'lIIillillll""'-".l-l."-—l!'—— ' - )= =
| A r

e A!aﬁﬂﬂ*g'




OBJECTIVES:

What do you



Objectives: What is AIDS.gov trying to accomplish?

AIDS.gov's Mission

The overall mission of AIDS.gov is to: “Provide access to
Federal HIV/AIDS information through a variety of new
media channels, and support the use of new media tools
by Federal and community partners to improve HIV
programs serving minority and other communities most
at-risk for, or living with, HIV.”

The website and new media tools provide quick
and ready access to real-time national HIV policy and
research updates, HIV content, and links to Federal
partners’ HIV policies, programs, and resources.
Forming partnerships is crucial to the development and
implementation of communication planning for World
AIDS Day, National HIV Testing Day, and new media
training and technical assistance activities. (See page six
and table g for details)

Table 1 illustrates short and long-term AIDS.gov
outcomes from the AIDS.gov's Logic Model.

)ZAIDS*gev

Short-Term Qutcomes

Long-Term Qutcomes

Among Federal and community
partners, minority communities,
and others living with affected by,
or at risk for HIV/AIDS:

1. Imcrease use and ease of
access to Federal HIVYAIDS
[ESOUITes,

L Increass knowledoe about
HIV/AIDS prevention, testing,
treatment and suppart
SETVICES,

1 Increase knowledoe, acress,
and wse of new media tools in
the response to HIV/AIDS.

Table 1; Shori- and Long-term objectives from AIDS gov losic modal

/\W/’\/M/\f—"“‘u\/\/\’r\’—\"\\ﬂ\a

Among Federal and community
partners, minority communities,
and others living with affected by,
or at risk for HIV/AIDS:

1. Increase knowledge about
HIVFANDS epidemic.

1 Increase mutine HIVY
KD testing and increased
knowledps of status.

1. Increase HIV/AIDS treatment
and are seeking.

4.  Implementation of new
media tools to defiver HV/
MID5 information and
SEIVICES.

5. Enhance coordination of HIVY
HIDS information amoung
Federal partnes.




STRATEGY:

How will your




Strategy: How do new/traditional media support AIDS.gov’s objectives?

AIDS.gov's Strategy

In order to best meet our andiences’ information needs
and objectives we use the following strategies:

» Share our innovative work and select channels
that can reach a critical mass of people in our target
audiences and have strong content so people trust us
and come back for more

» Learn from our Federal, national, state and local
partners and identify opportunities to cross-promote
each others’ work

- Connect people and respond to their information
needs for HIV and AIDS resources, programs, and
policies, from across the Federal government and

beyond

Engage our audiences in a conversation, encourage
participation, and make it easy for people to share
information

Repurpose content using a variety of new and
traditional media channels to reach our audiences
when they want HIV information, how they want it,
and in whatever format they want it

Model use of new media and other tools for
community and Federal public health programs
Train individuals and organizations about strategy
development and tools so they can implement

their own communication plans including new and
traditional media

A A A — o AT

XAIDS*gev



TECHNOLOGY:

What’s an appropriate




Tool/media channel

Why we use it.

Critical | Responds to | Opportunity | Used for | Reaches
information | toengage | campaign | aselect
need(s) orevent | andience

Primary Media Focus/Presence

Website:
www.aids.gov

Blog:
http: [ /blog.aids.gov

Twitter:
www.Twitter.com [ATDSgov

Facebook:
www.Facebook.com (ATDSgov

MySpace:
www.myspace.com [ATDSgov

Provide information and
respurces about HIV/AIDS
basics, federal resources, new
media

+ Highlisht news and events

Link to new media sites
Link to our blog post

Weekly bloz posts about new
media, research, PEPFAR,
and policy

Monitor and respond to
comments

Incorporate guest bloggers
and community examples
Promote Awareness Days
Provide at least daily tweets
about HIV/AIDS basics,
federal resources, new media
Respond to direct tweets

« Monitor hashtags and

mentions
Promote Awareness Days

Post links to AIDS.gov blog
posts and other HIV/AIDS
news

Monitor comments, likes
Promote Awareness Days

Post links to AIDS.gov blog
posts and other HIV/AIDS
LEWE

Monitor comments, likes
Promote Awareness Days

RS WY PP W Vv SQv W e

AIDS.gov









MONITORING & EVALUATION:

What would success




Listen. Learn. Adapt.

Before After

= What did you
plan to do?

= What did you
think would be
the result?

What actually happened?
How could your results
have been improved?
What did your audience
think?

What will you do
differently in the next
iteration?

XAIDS*gOU Remixed from the WeAreMedia Project www.wearemedia.org and NTEN.

Project funded by the Surdna Foundation



A Facebook Conversation

W ...ﬂt:DS.va
£ 3 people like this.

Hurdley Freemantle This site is about spreading HIV/AIDS
awareness, There are miilions of people dying from this dreade
disease induding heterosexuals, homosexuals, transgenders,

bisexuals, MSM, old, younag, rich, poor, men, women, all races.
People need to etop being JUDGEMEMTAL and get down to the

bussiness of spreading the word about awareness and the neet
for individuals to be tested early and treated in an effort to
prolong life.

September 22 at 7:40pm - Delete - Report

EENNNve make house cal, PARKING LOTS,HEALTH FAIRS, CHURCHES,
COLLEGES. CALL:334-324-4338 REV W.1,5MITH
September 26 at 1:48pm -+ Delete - Report

XAIDS*gev




Blog Comments

[ T SENNWFeeT | ]

Great entry -- appreciate all of the links.

To me, "participation powers prevention” means that the more people who are
engaged with the cause, the more people who will be spreading the message about
prevention. Once they are aware of the facts surrounding the issue, they can no
longer ignore them and are more likely to share what they know with friends and
family, etc.

For example, those who learn more about the details surrounding HIV transmission
are more likely to promote safer sex/needle use than those who have not been
educated about the facts. Engaging more people = increasing prevention.

Fosted by: Cathy Kujala | August 18, 2009 at 04:52 PM

= .| To me-—simply--it means, roll up those sleeves and get involved. Nice post Jennie,
L™ | and it was great seeing the AIDS.gov team at the conference,

As a side, I just watched Miguel's video on the side about HIV Testing, and again, ]
just think it's a wonderful testimony to matching the mission to the media. As a

bride to be, I too encourage couples to get tested as a routine part of the checklist
to getting married-—right next to picking out the party favors. ;)
AIDS gov




Facebook Insights
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YouTube Insights

e
Yuu Tut]e | | Search Browse | Upload aidsgov

Sign Out
My Account
Videos = Insight = Messages — Settings
. Seanch my Wit
Sy
VHWS .
ol viinws o all vidisos: T0LETT In e susbesclod Fango snd rigeorc 471
LlssEarwinfy N et Al LT Ass APom
iy g, 14 '8 TS e O 1y Mas Ewrrpn Lhdhile Emmd Sty Aerreeam EFET
Demographics iyl
Comimunity
Subsoisrs
IR
|
. e T T
| I "
Il AN 4M0 - AFTAD Salasiud regen ol
Views SRUTACI " BT
Dady werrn = e unsgus uses ] ol | | EFE

- e

t". N
- .I : .\H'._ . -
Ty e !
Top videos % of lotal viaws
Ciwargahions Il e 2010 MG anr
Conversations atthe 2010 NTC 82

Conversations atthe 2010 NTC 4.7
AIDS.gov




Home Profile Find People Settings Help Sign out

Yo

Your link to LS. govern
HIV/AIDS and new med
information

What’s happening?

AIDSgov

982 tweels

944 18,808 507

following followers listed

Mew! Add a location to your tweets. Turn it on - No thanks Tweet blip - fm
Latest: Check out our new blog post for an update on the New York n. a easy way to share
State AIDS Institute’s Clinical Education Initiative Widget: music on Twitter.
http:/ /go.usa.gov/iPG about 14 hours ago
Home
@AIDSgov
Retweets By Others Retweets By You Your Tweets, Retweeted
- Direct Messages 169
' W AlDSgov Chec t our new blog post for an update on the Evicit
i inical Education Initiative Lol
MDSEOY  \Widg N tureks
, :
re | Q
Lists =
w welcoming our Federal colleagues e redia

d @GovNewMedia to Twitter!
AlDS.GOV

al 20 hour
Retweeted by

healthcarejournalistspubs

(D

— government
P AIDSgov Office of IDS Policy to hold Ntl HIV/AIDS HIVEICE G

Strategy community meeting & conf call on 5/14. Learn more N 6] Nl

MDsGov & register: http://bit.ly/d5SIuED
12:30 PM Apr 26th via TweetDeck
Retweeted by 7 people

- Ch
(VIN NS =

#nowplaying

W AIDsgov The Presidential Advisory Council on HIV/AIDS #dearsomeone
meets on Monday, 4/26. Check out the agenda & learn more
AMDSGOY  ahout PACHA: http://bit.ly/9rL1fH Gordon Brown

Trending: Worldwide A



Lessons Learned

- Have a plan
- Know what's realistic
. Coordination is key

. Experiment

. Adapt as you go...




Stay connected to AIDS.gov!

www.AIDS.gov
Blog.AIDS.gov

| Twitter.com/aidsgov
K iFacebook.com/aidsgov
E3Myspace.com/aidsgov
gk #Flickr.com/aidsgov

i YouTube.com/aidsgov

XAIDS*gev



