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We didn’t change the site logo or basic Social media links and
The lifecycle for website design and underlying technology is 2-3 Personas branding, but we did add a tag line to

help explain the site to new users.

Each resource in the TARGET Center has its
own landing page. This lets us display
assigned categories and provide a

tools help us reach a
broader audience.

Web users are used to

years. Agencies that use their websites for mission-critical rating resources, and it’s

The Ryan White community comprises a diverse group including
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PUrposes should be in an ongoing CyCIe of review anad update community pubhc health professiona|5 and clinicians — each Tabs let us include & lot permanent page to link to and, importantly, feedback about a
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, _ of lnformatlor) on th it improves the visibility of the resource to particular document or
planning. Progressive enhancements can spare an agency the with their own priorities and needs. To ensure that we did not home page without external search engines. tool.
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cost and interruption of major episodic website redesigns. In lose track of this diversity, we developed user personas for the A /
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set into more manageable subsets, or collections of We found that many of TARGET's users didn’t realize that

was not working well. Search optimization would be a top the name is an acronym, or what it meant, so we spelled it I
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