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How to Ask a 
Question 

• Attendees are in listen-only mode. 
• If you have a question, use the chat box 

at the lower-left of your screen to chat
with the presenter. 

• You may also email questions to 
acetacenter@jsi.com after the webinar. 

mailto:acetacenter@jsi.com


Can you hear us? 
The audio is being shared via your 
computer speakers/headset. 

If you can’t hear the audio, make sure 
your computer audio is turned on. 

If you’re still having problems, please 
chat the host. 
Call-in number: 646-558-8656 
Webinar ID: 998 0653 8875 
Password: ACETA309 



 

The ACE TA Center 
helps organizations 

Engage, enroll, and retain 
clients in health coverage (e.g., Marketplace and other private 
health insurance, Medicare, Medicaid). 

Communicate with RWHAP clients 
about how to stay enrolled and use health coverage to improve health care 
access, including through the use of Treatment as Prevention principles. 

Improve the clarity 
of their communication around health care access and health insurance. 



 

Audiences 

• RWHAP program staff, including case managers 
• RWHAP organizations (leaders and managers) 
• RWHAP clients 
• Navigators and other in-person assisters that help enroll 

RWHAP clients 



FIND US AT: 

targethiv.org/ace 

https://targethiv.org/ace


Today’s presenters 

LIESL LU MIRA LEVINSON RACHELLE BRILL DORI MOLOZANOV 



Roadmap for today’s webinar 

Eligibility and enrollment for 
the New HealthCare.gov 

Special Enrollment Period 
(SEP) 

State-specific
extensions and 

SEPs 

Enrollment 
considerations 

RWHAP Recipients 
and Staff 

https://HealthCare.gov


The new  
HealthCare.gov  
Special Enrollment 
Period 



Special Enrollment Period for 
HealthCare.gov 
February 15 - May 15, 2021 

The COVID-19 emergency presents exceptional 
circumstances for consumers in accessing health insurance 
and will provide a Special Enrollment Period for individuals 
and families to apply and enroll in the coverage they need. 
This SEP will be available to consumers in the 36 states 
served by Marketplaces that use the HealthCare.gov
platform. 

- Centers for Medicare & Medicaid Services (CMS) fact sheet
1/28/2021: https://www.cms.gov/newsroom/fact-sheets/2021-
special-enrollment-period-response-covid-19-emergency 

https://www.cms.gov/newsroom/fact-sheets/2021
https://HealthCare.gov
https://HealthCare.gov


 
 

Who is eligible 
for the new 
HealthCare.gov 
SEP? 

• Everyone that is eligible for Marketplace 
coverage through HealthCare.gov is also 
eligible for this SEP. 
• Clients do not need to have experienced a 

qualifying life event. 
• Consumers will not be required to provide 

documentation of a qualifying event (e.g., 
loss of a job or birth of a child), which is 
typically required for SEP eligibility. 

• This includes everyone that is currently 
enrolled, as well as first-time or previous 
users. 
• HealthCare.gov will be open for new 

applications and updates to existing 
applications. 

https://HealthCare.gov
https://HealthCare.gov
https://HealthCare.gov


What does this 
new SEP allow 
consumers to 
do? 

• People who are eligible and enroll under 
this SEP will be able to select a new plan. 

• Coverage will begin prospectively on the 
first of the month after plan selection. 

• People who are already enrolled in 2021 
coverage can change to any available
plan in their area. 
• Enrollees will not be restricted to the same 

level of coverage as their current plan. 



How do 
consumers use 
this SEP? 

• Consumers can visit 
HealthCare.gov to find out if they
are eligible. 
• People are no longer limited to calling

the Marketplace call center to access
this SEP. 

• Consumers will have 30 days after
they submit their application to
choose a plan. 
• After eligibility determination, a client

will know how much financial 
assistance they can receive to help
them compare plan costs. 

https://HealthCare.gov


State-specific 
extensions and 
SEPs 



State-specific Special 
Enrollment Periods 

California: May 15 
Colorado: May 15 
Connecticut: March 15 
D.C.: end of COVID-19 emergency 
Idaho: March 31 
Maryland: May 15 

Minnesota: May 17 
Nevada: May 15 
New Jersey: May 15 
Pennsylvania: May 15 
Rhode Island: May 15 
Vermont: May 14 
Washington: May 15 



State-specific extended 
Open Enrollment periods 

Massachusetts: Open Enrollment extended through May 23 
New York: Open Enrollment extended through May 31 



Enrollment 
Considerations for 
RWHAP Recipients 
and Staff 



Make sure 
enrollment 
processes are in 
place 

• Assess staff schedules and ensure 
availability for enrollment
appointments: 

• Including walk-ins and remote
enrollment visits. 

• Check in with enrollment partners to
confirm their availability 

• Make a plan to call and follow up with
eligible clients 

• Coordinate with your internal team
and enrollment partners 



 
Training for 
external 
enrollment 
partners 

targethiv.org/assisters 

https://targethiv.org/assisters


 

Identify clients 
for outreach 
and 
engagement 

▪ Use data systems to identify uninsured, 
eligible clients. 

▪ Engage clients who did not enroll
during Open Enrollment, as well as 
newly eligible clients.
▪ Continue to assess clients for new 

eligibility through May 15, e.g. due to age, 
income 

▪ Consider engaging clients who may
want a new plan that better meets their 
needs. 
▪ Note: if a client is thinking about changing

to a new plan, there may be tradeoffs, 
especially if they’ve made progress toward 
a deductible or out-of-pocket maximum. 

• While issuers can carry it over, they are 
not required to do so. 



Ways health 
departments can 
support 
subrecipients 
and clients 

• Identify eligible, uninsured clients
by case management status & 
agency. 

• Offer support, particularly to case
management agencies with low
client enrollment rates: 

• Reach out to supervisors to
discuss workload and learn 
about challenges. 

• Offer client outreach assistance 
• Follow-up with uninsured self-

managed clients, as needed. 



 For RWHAP 
recipients 
purchasing 
insurance 

▪ Reconfirm that your program is 
supporting the same programs. 

▪ If you contacted a third-party to do a 
plan assessment last fall, consider
reconfirming their assessment of 
available plans. 

▪ Update subrecipient staff on any 
changes as soon as possible 



 

 

Confirm plan 
support from 
RWHAP, 
including ADAP 

▪ Check back in with ADAP and/or other 
RWHAP insurance purchasing 
programs to confirm available or 
recommended plan options. 

▪ Remind case management staff 
about options for RHWAP support. 

▪ If needed, use existing plan 
assessment tools and templates. 

▪ Staff should be ready to help clients 
understand how to enroll, and what 
information to provide to ADAP. 



Continue to 
communicate 
with insurance 
companies 

▪ Develop or revisit working relationships
with insurance companies to: 

▪ Identify a point of contact for ad hoc
plan questions and troubleshooting. 

▪ Confirm processes to ensure the
insurance companies receive
premium payments. 

▪ Set up process to make emergency
premium payments via credit-card. 



 Support staff 
readiness 

▪ Do you have new staff? Make sure they 
know the basics! 
▪ Start with the ACE TA Center! 

▪ Help your staff get ready to engage 
clients in conversations about coverage 

▪ Staff should be prepared to contact the 
Marketplace with any enrollment
questions or problems 



Health insurance 
literacy eLearning 
package 

Coming soon! 

• Tool outlines the 
basics of health 
insurance 

• Pick and choose 
segments based on
what you want to
learn 



Get ready to 
enroll…again! 

▪ Start scheduling! 

▪ Promote enrollment opportunities and
schedule appointments with clients. 



Outreach and 
enrollment: 
key messages for 
clients 

▪ Importance of health coverage 

▪ RWHAP is not insurance! 

▪ Benefits of receiving enrollment assistance to
find and select a plan. 

▪ Explain importance of actively comparing and
enrolling into plans: 
▪ Avoid short term plans. 

▪ When reviewing plans, check for preferred HIV
medications and providers. 

▪ Availability of financial assistance. 

▪ Ensure no outstanding balance on current
health plan. 

▪ Remember: Cheaper isn’t always better 



ACE Posters 



ACE Twitter toolkit 
• Help your clients #GetCovered! 
• Adapt the tweets and graphics to promote your program’s

enrollment efforts to consumers. 
• Add your own hashtags and links. 

• #MarketplaceSEP 

targethiv.org/library/2021-open-enrollment-twitter-toolkit 



Helping Clients 
Understand Tax Filing 
and Health Coverage 

Recorded webinar 
updated for 2021! 

targethiv.org/ace/webinars 



Questions? 



Thank you. 

Please complete the evaluation! 

Sign up for our mailing list, download tools and 
resources, and more 
targethiv.org/ace 

Contact Us 
acetacenter@jsi.com 

mailto:acetacenter@jsi.com
https://targethiv.org/ace
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