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Learning Objectivesg j
By the end of this workshop, participants will be 

able to:
• Identify at least one success and one 

challenge encountered in using social media 
campaigns to improve HIV care.
R i i b i• Recognize nine common barriers consumers 
experience in participating in system or 
agency level group processesagency level group processes.

• Obtain tools for empowering consumers to 
participate in system or agency level groupsparticipate in system or agency level groups.
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How: Inception



How: Process



What’s Your Score?

 
 
C Wh

NA 2007 
(n=506) 

NA 2009  
Did not 

S

NA 2009 
Saw Campaign 

( 130)Consumers Who: See 
Campaign 

(n=477) 

(n=130)

Knew their CD4 Count 76% 74% 80% 
Knew their Viral Load Count 74% 78% 80% 

 

 % who said they 
initiated more 

conversations with 
clients about CD4/VL 
during the campaign

% who said clients 
had initiated more 
conversations with 

them about CD4/VL 
during the campaignduring the campaign during the campaign  

Medical Providers 
(n=27)

67% 31% 

Case Managers
(n=21)

91% 50% 

All Other Providers 
(n=)

69.3% 57.3% 
(n )

 



Everyday Adherence

Reported Baseline  
(9/1-4/30/09) 

(n=361) 
Missed a dose in the prior 
week

23% (82) 
week  
Last missed a dose 1-2 
weeks ago 

13% (46) 

Last missed a dose 2-4 
weeks ago  

13% (46) 

Last missed a dose 1-3 
months ago

11% (40) 
months ago
Last missed a dose > 3 
months ago 

11% (41) 

Denied missing any doses 31% (112) 
 



Are You Covered?

 January 
2009 

January 
2010

Outcome 

(Baseline) (Follow-Up) 
Percent of ADAP renewals received 
before eligibility end date 

60.84% 91.86% Increased by 
31.02% 

Number and percent with one or more 
months gap in ADAP eligibility 

13.22% 
(n=239)

11.05% 
(n=216)

Decreased 
by 2.17% 



How’s Your Cervix?

B li F ll UBaseline
(7-12/09) 

Follow-Up
(1-6/10) 

Women with 
documentation of annual 
Cervical Cancer screening  

? ? 
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