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Learning Objectives

Define Web 2.0 and its application in theDefine Web 2.0 and its application in the 
workplace setting.

List two or three benefits and drawbacks ofList two or three benefits and drawbacks of 
each Web 2.0 application discussed.

Identify one project that could be enhanced 
by incorporating Web 2.0 applications.



What is Web 2.0?
Tools for non-programmers to create and share 
content online, making web publishing accessible to , g p g
anyone with a computer and a connection

MySpace, Facebook, LinkedIn, Yelp
Y T b Slid ShYouTube, SlideShare
Flickr, Picasa
Blogger WordPressBlogger, WordPress

Philosophical approach where user/reader input is 
encouraged and featuredencouraged and featured

Ratings, comments, polls



How can you use Web 2.0 in the 
workplace?

Create a website that is MORE than a brochure
For your clients:

Orientation to your program, people, and services
Educational materialsEducational materials
Event calendars
Feedback, surveys, and suggestions

F t ffFor your staff:
Collaboration tools for group or committee projects
Select targeted online trainings for staff and give them time 
t l t th h i di ito complete them – have an in-person discussion group 
afterward
Feedback, surveys, and suggestions



How can you use Web 2.0 to promote 
your program?

Promote your program and servicesy p g
Facebook page
Email blasts, texts
Twitter
Cross-links with synergistic programs
Show the face of your program on your websiteShow the face of your program on your website
Explicitly address new clients and referring providers 
with your website content







BuddyPress in Actionuddy ess c o



BuddyPress Behind the Scene



To use or not to use?

Benefits DrawbacksBenefits
Free

Drawbacks
Additional Set-up Cost

May require webCustomizable 

No advertisements 

May require web 
developer 
Host server for software

Newsfeeds

Live chatsLive chats

E-mail notifications





Basecamp® In Action



Basecamp® In Action (cont)



Basecamp® In Action (cont)



Basecamp® In Action (cont)



To use or not to use?

Benefits DrawbacksBenefits

Easy-to-use

Drawbacks

Cost ($24—$149/mo)

All files in one place

Track timelines

Credit card required

Comment feature notTrack timelines

Centralized discussion

Comment feature not 
linked to email

Login/password
Works with most web 
browsers

Login/password 
required





About Wikispaces

Launched in 2005

Publish content online
Varying levels of access to public available

A wiki you know….



Wikispaces in Action



To use or not to use?

Benefits DrawbacksBenefits
Free 

U d il bl $

Drawbacks
Advertisements

Upgrades available $

Tracks discussion
Significant time for set 
up

All documents & 
content in one place

Login/password 
required

Unlimited users





How can you use 
W b li iWeb 2.0 applications 

tto
h ll b tienhance collaboration 
in your setting?in your setting?



Other Collaboration Tools

Microsoft SharePoint             
http://sharepoint.microsoft.com/en-us/Pages/default.aspx

Google docs
https://www.google.com/accounts/ServiceLogin?service=writely&
passive=1209600&continue=http://docs.google.com/&followup=ht
tp://docs.google.com/&ltmpl=homepage

Ning                
http://www.ning.com/

Open Atrium 
http://openatrium.com/



Other Popular New Media Tools



What are ...What are ...

BlogsBlogs

Twitter

Facebook

M SMySpace

Linked In ?



Why would you use them?Why would you use them?

Communication FunCommunication

Interaction

Fun

Entertainment

Community Education



Why are they so popular?y y p p



Why are they so popular?Why are they so popular?

Web basedWeb-based 

Free or low-cost

User-friendly for the non-tech

P f l l t d l t f f tPowerful: lots and lots of features

Helpful: let us consider goals we might not 
have thought feasible



Social Networking: What is it?Social Networking: What is it?

Facebook, MySpace, LinkedIn (& others)

The sites provide tools to create a network and 
interact with it, such as games, quizzes, textinteract with it, such as games, quizzes, text 
updates, photo galleries, recommendations, affinity 
groups

Organizations a growing part of the picture 



Do you have a Facebook account?Do you have a Facebook account?

Yes

Yes but I never use it

No



Facebook by the numbersFacebook by the numbers
500,000,000 – number of active users

50% of active users log on to Facebook in any 
given day

180 - number of countries/territories that use 
Facebook

Average user is connected to 80 community pages, 
groups and events 

130 – number of friends the average user has
Facebook About page











Blogs: What are they?Blogs: What are they?

“Blog” is a contraction of “web log.” 

Blogs are the most common form of online 
self-publishing. Many are personal journals or diaries, 
but organizations are using blog software to create 
their websites.

Many blogging sites provide sophisticated tools 
allowing users to design and manage their blogs. 

FREE services include: Blogger, Wordpress, Xanga.



Blogosphere numbers

Technorati State of the Blogosphere / 2009 http://technorati com/blogging/state-of-the-blogosphere/Technorati, State of the Blogosphere / 2009. http://technorati.com/blogging/state of the blogosphere/



Blogosphere numbers

Technorati State of the Blogosphere / 2009 http://technorati com/blogging/state-of-the-blogosphere/Technorati, State of the Blogosphere / 2009. http://technorati.com/blogging/state of the blogosphere/



Who is Blogging?Who is Blogging?

AIDS gov: http://blog aids gov/AIDS.gov:  http://blog.aids.gov/

Paul Sax (NE AETC): HIV and ID Observations( )
http://blogs.jwatch.org/hiv-id-observations/

NASTAD htt // t d d /NASTAD: http://nastad.wordpress.com/

Center for Global Health Policy (IDSA):Center for Global Health Policy (IDSA): 
http://sciencespeaks.wordpress.com/ 















Twitter: What is it?Twitter: What is it?
Short messages - no more than 140 
characters also called “micro-blogging”characters, also called micro-blogging  

Send or receive “tweets” from your computer or 
phonep
“Follow” people or organizations and be followed
Tag message keywords with hash tags (#), attach g g y g ( )
images, links
Search the twitter universe for keywords using #
Differs from IM or texting in that it’s usually more 
of a broadcast than a private message



Twitter: Who is tweeting?Twitter: Who is tweeting?

Millions a dayy

Community organizations, conference 
tt d f d i bli h lth d tattendees, fundraisers, public health depts., 

politicians, marketers

Anyone wanting to create buzz

Technorati State of the Blogosphere / 2008 http://technorati com/blogging/state-of-the-blogosphere/Technorati, State of the Blogosphere / 2008. http://technorati.com/blogging/state of the blogosphere/







I’m interested, where do I start?I m interested, where do I start?



POST Approach

People
Who are you trying to reach?Who are you trying to reach?
What do you know about them?
How can you find out more?How can you find out more?

Objective
What do you want to accomplish?What do you want to accomplish?
How does new media support your mission?

Bernoff J. The POST method: a systematic approach to social strategy. In: Groundswell: How People with Social Technologies Are 
Changing Everything. December 11, 2007. 



POST Approach (cont)
Strategy

How does new media support your online 
strategy?
How will you get your organization to embrace 
new media?new media?
Is there an “offline” component that you need to 
support?

Technology
What tools match your audience and objective?What tools match your audience and objective?
What do you have the capacity to implement?

Bernoff J. The POST method: a systematic approach to social strategy. In: Groundswell: How People with Social Technologies Are 
Changing Everything. December 11, 2007. 


